
L E V Y  C O N V E N T I O N  C E N T E R S
&  C U L T U R A L  A T T R A C T I O N S
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J E D I  C O U N C I L  
S I N G L E  P A G E  O V E R V I E W

JED I TOP
GOAL(S)

I The  JED I  Counc i l ,  an  acronym fo r
jus t ice ,  equ i t y ,  d i ve r s i t y  and
inc lus ion ,  i s  an  in te rna l  resource
group at  GWCCA that  seeks  to
bu i ld  on  i t s  legacy  by :  i n sp i r i ng
others  to  choose  behav io r s  that
demonst ra te  c i v i l i t y  and  respect ;
ident i f y ing  pathways  fo r
ce lebrat ing  d i s t inc t  s k i l l s ,
exper iences ,  and  perspect i ves ;
cu rat ing  access  to  resources  and
oppor tun i t ies ;  and  se rv ing  as
ambassadors  to  the  campus ,  the
c i t y ,  the  s ta te ,  and  the  indus t r y
at- la rge .  JED I ’ s  commi tment  to
fos te r  a  more  equ i tab le  cu l tu re
t ranscends  bus iness  as  usua l  and
resu l t s  i n  endur ing  re la t ionsh ips
wi th  cus tomers ,  commun i t ies ,  and
each  other
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POINT
#1

Get your partner involved! 
Engaging with your partner on

ways Levy can partner with them
on possible events (culturally

driven celebration events). This
extends our relationship with

governance teams in our
properties! 

POINT
#2

Impact local community!
Volunteering time can double as

team building and positive
reinforcement in your local area.  

POINT
#3

Creative marketing & content
for Levy!

Using our differences to educate
and highlight our team to our

partner, company, and the
community through various

marketing avenues. 

J E D I ' S  I M P A C T



GUEST EXPERIENCE
DRIVEN
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DRIVEN










EFFICIENCY DRIVEN
The concept helps to
streamline, simplify or
rectify a current process

The concept focuses on
the aspects of
partnering with people
and organizations
within our communities

The concept is intended
to spark interest and
gain recognition

The concept widens the
tactical reach within our
target markets

RECOGNITION
DRIVEN

MARKETING/
PUBLICITY
INITIATIVE DRIVEN

The concept is geared
toward the uniquely
positive impact on the
guest experience

The concept is intended
to increase revenue, or
decrease product or
operating costs

The concept features
new, advanced and
original methods

The concept is geared
around environmental
responsibility

FINANCIALLY
DRIVEN

INNOVATION
DRIVEN

SUSTAINABILITY
DRIVEN
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BUILD A STRONG CULTURE WITH YOUR TEAM & PARTNER
JEDI's impact can strengthen your overall workforce and partner relationships. It's work that you can feel good about and supports your ability
to be an ambassador for our company, your building, and your city as a whole!
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TELLING THE STORY OF JEDI! 

IMPLEMENT SUSTAINABILITY PRACTICES 
JEDI can be utilized to reach local partners and discover new ways to introduce sustainable practices 

MARKETING OPPORTUNITIES 
JEDI allows you to create content showcasing the diversity of the team & the impact on the local community through its' work 


