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] Consumersieaninto at-home coffee experimentation

High inflation, driven by high of coffee dri_nkers have coffee
food prices, has driven at home daily (+4% from 2020)
Consume.rs to seek affordable of consumers are purchasing less
coffee drinks. In response, expensive coffee to save money
consumers are crafting their

own specialty drinks in the are making specialty drinks at
comfort of their own homes. SIS e MEEUEnil) [ 202

2 Social mediais akey driver of coffee trends

+145%

71.4B

3 Branding shifts from minimalist to maximalist

In prior yecrsl S|eekl Maximalist Branding
minimalist cafes have ruled SIS

the coffee scene. Now, :
consumers seek out fun,
bright coffee brands that
offer cost-effective options.

of consumers

describe their
ideal coffee

brand as “fun”

4 Consumers love flavored coffee

714%

B Ready-to-drink (RTD) and instant coffee are on therise

RTD coffee continues to be the fastest-
growing coffee format among

consumers. Instant coffee is seeing a RTD sales Forecasted
slight resurgence as instant coffee quality 9growthsince  RTD sales
improves through innovative products. 2018 growth by 2028

6 Coffee preferences differ between generations

Coffee Format Preferences
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