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e WELCOME / HOUSEKEEPING NOTES
o RESOURCES + COMMUNICATION
o DIETARY VERBIAGE
o CATERING CONTRACT
o INFOR UPDATE
e FEED FROM THE FIELD:
o LACC | ADOBE MAX
o OMCC | SUSTAINABILITY INITIATIVES
o WHAT IS HOSPITALITY?
o EIMAN KARIM + CHEF TIM
e SUSTAINABILITY STORYTELLING

Ashley Russo
Home Office

CC Division | Quarterly All Hands Call - Q1




WELCOME

and Housekeeping Notes.

e RESOURCES + COMMUNICATION
o SALES HISTORY DATABASE
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e AND MORE!
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https://app.smartsheet.com/b/form/8059824cf3ea49cfa92388d41c93c7cc
https://app.smartsheet.com/b/publish?EQBCT=4bf6b026f68b41988b5dcc2bdcfc1b83
https://app.smartsheet.com/b/publish?EQBCT=4bf6b026f68b41988b5dcc2bdcfc1b83
https://app.smartsheet.com/b/publish?EQBCT=0aa2daba05864ce389b37b3309a943ef
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WELCOME

and Housekeeping Notes.

e CATERING CONTRACT

o MAKE SURE YOU ARE SENDING FROM
INFOR/RESERVE

o ALL REVISED CONTRACTS NEED TO BE
COUNTERSIGNED AND ADDED AS AN ATTACHMENT
IN INFOR/RESERVE

m ALL REVISIONS NEED TO BE APPROVED BY
LEGAL

oIF YOU NEED SOMETHING TURNED AROUND

QUICKLY, PLEASE SPECIFY. Can We Say Allergen Free?

[ ) D I E T A R Y V E R B I A G E Because of the open noture of our kitchens, we cannot

guarantee thal any of the food we prepare & “free” of any of
the allergens or ingredients that are present in our kitchen.

o LINK

We do, however, monitor ingredient sourcing and train our
associotes to understand and prevent cross contact of

allergens during preparation and service.



https://cpgplc.sharepoint.com/:p:/s/levygroupsales411/ERVuZLhQx29DvxHT88QjgWsBPHmmIc7Lk5lQh55Dp4ekqw?e=cM5fRY

WELCOME INFOR UPDATE

and Housekeeping Notes.

LAST NIGHT AN UPDATE WAS MADE TO HOW USERS LOG INTO INFOR
AND IT LOOKS LIKE A FEW USERS ARE HAVING ISSUES DUE TO
BROWSER CACHE STORING OLD DATA IN YOUR BROWSER.
HOPEFULLY IT IS A QUICK AND EASY FIX, PLEASE COMPLETE THE
FOLLOWING STEPS:

STEPS:

e INYOUR CHROME BROWSER NAVIGATE TO THE
BROWSER’S MENU - TOP RIGHT CORNER - 3 DOTS

e FROM THERE ON CLICK ON PRIVACY AND SECURITY
— LEFT SIDE MENU

e CLICK ON CLEAR BROWSING DATA AND COOKIES -
ADJUST THE TIME RANGE AND SET TO ALL TIME

e ONCE COMPLETE - CLOSE THE BROWSER AND
RELAUNCH USING THE LINK:
HTTPS://WWW.RESERVECLOUD.COM/SSO/LEVY

e WHEN YOU GO TO LOGIN NOW, INSTEAD OF THE
LEVY SSO PAGE YOU SHOULD SEE THE
COMPASS/MICROSOFT PAGE TO THEN PROCEED
WITH MFA. SAME LOGIN PROCESS NOW AS FOR OMS,
SMARTSHEET, ETC.
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https://nam11.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.reservecloud.com%2Fsso%2FLEVY&data=05%7C01%7Carusso%40Levyrestaurants.com%7Cda39f1d1b34742f834e208dbe1648b45%7Ccd62b7dd4b4844bd90e7e143a22c8ead%7C0%7C0%7C638351594170108165%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=jgei8KxeHyrMn4d2K%2BUgc1y9trcfoVGomSoZUwl5V%2F8%3D&reserved=0

}w\,,' '/ FEED FROM THE FIELD.
8Y Adobe MAX: Los Angeles, CA

e ANNUAL CLIENT
e CREATIVE EVENT, BRINGING TOGETHER 7500+
ADOBE PRODUCT USERS FROM ACROSS THE WORLD
e 3RD PARTY PLANNER EVENT
o GPJ
e 3DAYS
o BREAKFAST + LUNCH
o AM + PM BREAKS
o WELCOME RECEPTION
e TOTAL SPEND WAS 3.5 INCLUSIVE OF TAX AND
FEES.
o RETURNED A 60% PROFIT
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— ' '~ FEED FROM THE FIELD. AN Adobe MAX
U.J Adobe MAX: Los Angeles, CA -
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\\ ' FEED FROM THE FIELD.
U OCC.: Portland, OR

e OCCIS LEED PLATINUM

CERTIFIED

o SUSTAINABILITY IS OURS AND
OUR PARTNERS NUMBER ONE
INITIATIVE BECAUSE OF THAT WE
ARE ALWAYS LOOKING FOR WAYS
TO BE MORE SUSTAINABLE. IN

THE LAST YEAR WE HAVE

IMPLEMENTED THESE NEW A | d é C ford
n e Cuttifor

SUSTAINABLE CHANGES IN BOTH parﬂam[ OR

CATERING AND R+C. |
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\\ '/ FEED FROM THE FIELD.
u J OCC: Portland, OR

—_n

e PATH WATER - OCC BRANDED ALUMINUM REUSABLE BOTTLES
o R+C 200Z BOTTLE — CATERING 16.90Z BOTTLE
o NO SINGLE USE PLASTIC BEVERAGE CONTAINERS IN THE CENTER — ALL ALUMINUM
(SODA, WATER ETC.)
o PATHBOTTLES HAVE QR CODE ON THEM THAT GUESTS CAN SCAN TO SEE MAP OF WATER
FILLING STATIONS IN THE BUILDING.
e NO BOXLUNCHES - GRAB AND GO SERVICE ONLY
o REDUCES BOTH FOOD WASTE AND LANDFILL WASTE
e NO ICE USED IN BEVERAGES FOR PLATED DINNER TABLE SERVICE
o WE PURCHASED 1 LITER GLASS CARAFES AND RACKS WHICH ALLOWS US TO PRE-FILL
AND STORE FILLED CARAFES IN OUR COOLER TO KEEP BEVERAGES COLD UNTIL SERVICE.
e BOLD REUSE CONTAINERS FOR R+C
o NEW PARTNERSHIP WITH A LOCAL COMPANY THAT WASHES AND RETURNS OUR
CONTAINERS TO BE USED OVER AND OVER.
o FROM JULY TO SEPTEMBER WE REUSED 8,500 CONTAINERS IN R+C
o 422 POUNDS OF WASTE WAS DIVERTED FROM LANDFILLS

. Center
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AUTHENTIC HOSPITALITY

The Levy Difference.

—_— ]

AUTHENTIC HOSPITALITY MEANS
WE INCLUDE (f/R{Vs(3

e SHOWS AND EVENTS DON’T BELONG TO ONE SPECIFIC SALES MANAGER,
CHEF OR OPS MANAGER.

o IT TAKES THE TEAM TO PROVIDE EXCEPTIONAL EXPERIENCES. WE INVITE GUESTS INTO OUR HOME
AS A FAMILY. WHEN YOU INVITE A GUEST INTO YOUR HOME, DO YOU HIDE IN YOUR ROOM OR DO

YOU TAKE EVERY OPPORTUNITY TO WELCOME THEM AND MAKE THEM COMFORTABLE? THIS
SHOULD BE OUR APPROACH.

e INCLUDE OPERATIONS INTO THE CONVERSATIONS EARLY

o THIS IS SO CLIENTS KNOW WHO THEY CAN REACH OUT TO SO THEY FEEL LIKE THEY HAVE A
TEAM SUPPORTING THEM, NOT JUST ONE OR TWO PEOPLE. REMEMBER WE ARE THE
EXPERTS, AND EVERY SERVICE WE PROVIDE IS AN OPPORTUNITY TO PROVE IT.

Eiman Karim
Boston Convention

Center
o THIS NOT ONLY BUILDS STRONG RELATIONSHIPS WITH OUR CLIENTS BUT REALLY

ENGAGES OUR TEAMS AS WE CREATE STRONG BONDS THROUGHOUT OUR HOUSE WITH
EACH OTHER.
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Chef Tim Elderkin




AUTHENTIC HOSPITALITY

The Levy Difference.

e WE SHOULD NEVER MISS AN OPPORTUNITY TO SHOW OFF OUR

PEOPLE.

o ITIS OUR BIGGEST POINT OF DIFFERENCE AND I PROMISE YOU THIS IS A
PATH TO A SUCCESSFUL SHOW. THIS CARRIES OVER TO WHEN OUR
REGIONAL TEAM IS ON SITE AS WELL. INCLUDE THEM, AND GET THEM IN
FRONT OF OUR CLIENTS. IT JUST REALLY SHOWS AND EXTRA LEVEL OF
ATTENTION AND SUPPORT.

e YOUR CHEF IS A SUPERHERO
o CLIENTS LOVE TO SEE THE CHEF. ASHLEY REFERS TO THE WHITE JACKET AS
A SUPERMAN CAPE. WE SHOULD EMBRACE THAT AND USE THIS TO OUR
ADVANTAGE. A CHEF WALKING INTO A STAFF OFFICE IN THE MORNING
WITH SOME FRESH PASTRIES AND A QUICK CHECK IN TO TALK WITH A
CLIENT GOES A LONG WAY.

IT'S SO SIMPLE AND IT IS INCREDIBLY IMPACTFUL!
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THE FUTURE
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be brave enough to start a conversation
that matters.

OUR FOOD MATTERS

Our Food Mot iz rmore thamn « rment. it is aur phil ¢ thot food, when
approached thouwgh con be o cotalyst for chonge.

CONVENTION i/ CENTERS
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STORYTELLING

Sustainability Initiatives

THE FUTURE
1S IN OUR
HANDS
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THE FUTURE
1S IN OUR

HANDS

CIRCULARITY
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THE LA CONVENTION CENTER HAS
COMMITTED TO DISCONTINUING THE USE OF
SINGLE USE PLASTIC BOTTLES.
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horchatacoffee

FEATURING UP-CYCLED ICED COFFEE
ALMONDS, WHITE RECE. BROWN SUCAR,
CINMAMOM STICH. VAMNILLA EXTRACT. AMD
FINDH OF KOSHER SALT
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THE FUTURE
1S IN OUR

HANDS.

WASTE SAVVINESS

"o ore Boding the Eghl ogarad feod wanle”

UP-CYLCENG DUR FOOD DOMATIONS

We ore shonng it -
it CAREIT.


https://www.levyexperience.com/sustainability




