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https://www.forbes.com/sites/jefffromm/2023/12/06/the-gen-z-mindset-is-changing-coffee/


Jan '22 Apr '22 Jul '22 Oct '22 Jan '23 April '23 Jul '23 Oct '23 Dec '23

Coffee Other NA Beverage



It's worth paying more for
sustainably-sourced coffee

Premium coffee is an
affordable luxury

Tasty coffee doesn't have
to be expensive

Treating myself to
more expensive

coffee more often

Creating more
speciality coffee
drinks at home

Purchasing less
expensive coffee
to save money





https://the/
https://thehustle.co/a-latte-to-think-about-coffee-is-coming-home-in-2024


Fill you up

Keep you warm

Cool you down

Keep you focused

Go with a salty snack

Go with a sweet snack

Treat / reward yourself

Have something different

Deliver a buzz

Socialize

Away from home At home



https://the/
https://thehustle.co/a-latte-to-think-about-coffee-is-coming-home-in-2024


Exotic

Trendy

Luxurious

Local

Sustainable

Fun

Affordable

Total

Coffee enthusiast*

Non-coffee enthusiast

https://www.eater.com/23518738/specialty-coffee-branding-is-fun-and-approachable-couplet-transcendence-chamberlain
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None of these

Spices

Flavored Squeeze
Syrups

Flavored Liquid Syrups

Flavored Roasts

Flavored Creamers

Total

Gen Z

Millennial

Gen X

Baby Boomer



Lavendar
/other floral

Coconut

Butter pecan

Amaretto

Pumpkin

Holiday flavors

Irish cream

Chocolate

Sweet cream

Caramel

Hazelnut

Vanilla

Califia Farms

Artisan Collection

Fairlife

So Delicious

Lake O' Lakes Mini-Moos

Coffeehouse Inspirations
by International Delight

Coffee-Mate Natural Bliss

Carnation

Silk

International Delight

Coffee-Mate



•

•

•

•

https://www.danonenorthamerica.com/newsroom/details.introducing-new-international-delight-cold-foam-creamer.html




2018 2019 2020 2021 2022 2023 (est) 2024 (fore) 2025 (fore) 2026 (fore) 2027 (fore) 2028 (fore)

Roasted Coffee Single-cup coffee Instant coffee RTD coffee



StarbucksOtherDunkinPeet'sStok

2023 2022

Frappuccino

Energy

Iced Coffee/Cold
Brew

Mocha

Espresso

Other Bottled
Coffee Drinks

Macchiato



•

•

•

•

https://www.beveragedaily.com/Article/2023/01/25/What-s-next-in-RTD-coffee


2022 2023

Baby BoomersGen XMillennialsGen Z



•

•

•







Drinking hot
coffee more

often

Drinking cold
coffee more

often

Trying new
coffee drinks
more often

Purchasing
less expensive
coffee to save

money

Creating more
specialty

drinks at home

Treating
myself to more

expensive
coffee more

often

Viewing more
coffee content

on social
media

Drinking more
alcoholic

coffee drinks

Total Gen Z Millennial Gen X and older







Single-cup espresso

RTD nitro coffee

RTD cold brew

Roasted coffee

Roasted coffee (flavored)

Instant coffee

Single-cup coffee

Single-cup coffee (flavored)

RTD iced coffee

2023 2022
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mailto:eruddy@e15group.com
mailto:msiman@e15group.com
https://e15group.com/services/
https://e15group.com/our-people/
https://www.linkedin.com/company/e15-group/
mailto:info@e15group.com
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